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Social Media Policy and Terms of Use 
 
This page states the Terms and Conditions under which you may use FMA's Social Media Accounts and Profiles. 
 

I. FMA’s social media accounts and profiles may be used for lawful purposes only. Users may not post 
content that is anticompetitive, obscene, otherwise objectionable, in violation of federal or state law, or 
that encourages conduct that could constitute a criminal offense or give rise to civil liability. 

II. Users may not post content that infringes the intellectual property, privacy, or other rights of third parties. 
No material protected by copyright or other proprietary right shall be uploaded, posted, or otherwise made 
available on FMA’s social media accounts and profiles without the permission of the owner. 

III. Users may not disparage, harass, abuse, threaten, or advocate violence against other participants, 
entities, individuals, or sites. Users may not bash vendors, whether by name, specific description or 
otherwise. 

IV. FMA reserves the right to remove content immediately and without notice that it determines, in its sole 
discretion, to be inappropriate and/or in violation of our rules. In addition, if content is posted in an 
inappropriate area of FMA’s social media accounts and profiles, FMA reserves the right to either delete 
such content or move it to a more appropriate area, as determined by FMA in its sole discretion. 

V. FMA reserves the right to modify or discontinue FMA’s social media accounts and profiles at any time 
without notice or liability. 

 
In addition to the above rules, all FMA’s social media accounts and profile participants are expected to follow the 
participation guidelines below: 
 

I. Do not challenge or attack others. The discussions on the FMA’s social media accounts and profiles are 
meant to stimulate conversation not to create contention. 

II. Do not post blatant commercial messages, job postings and/or solicitations and offers of products and 
services. 

III. Do not contact members of the group for the purpose of solicitation of products or services. 
 
 
Policy Statement for Users of FMA’s Social Media Accounts and Profiles 
 
The views expressed are those of the individual author and do not reflect the views of FMA. However, FMA 
reserves the right to remove posts or decline access to any individuals who misuse the group or page in the 
following ways: 
 

• Repeatedly post communications unrelated to the mission of FMA and the group.  
• Repeatedly post the same communications, including position openings that dominate the discussion 

boards. 
• Post solicitations and offers of products and services not supporting FMA. 
• Comments that use obscene or threatening language or are disrespectful to others. 
• Personally contact members of the group for the purpose of solicitation of products or services.  

 
Should you have other questions or concerns about these terms and conditions or our privacy policy, please send 
contact FMA at fma@coba.usf.edu. 
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